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A
s Shelby Mason stood in the security line at O’Hare International 
Airport one cold winter morning, she knew she had a problem. To 
remove her boots for the metal detector was necessary, but it would also 

expose to her fellow travelers the dingy pair of oversize men’s socks, borrowed 
from her father, that covered her thin tights to give her feet an extra layer of 
warmth. It wasn’t her most stylish moment. “I was so embarrassed!” she says.

She was also dumbfounded by a glaring gap in the marketplace, namely for 
tights with built-in socks that could be comfortably worn with boots. 

Even after her job as VP of sales at Disney transferred her from 
Chicago to Burbank, California, Mason continued to research her 
tights idea, which led her to the Hosiery Technology Center in 
North Carolina and its director of manufacturing solutions, Dan 
St. Louis. “He’s the expert in the industry—he knows everything 
there is to know,” Mason says. Her idea quickly won him over. “He 
said it was the best he’d heard in years. Sometimes it takes someone 
outside the industry to [find a solution to one of its problems].”

The concept was simple enough: Pair premium-quality tights 
with performance socks that are stylish, functional and, most nota-
bly, warm, and you have the obvious—Bootights.

With St. Louis’ help, Mason was able to develop a prototype, 
choose a team of designers and find domestic mills to manufacture 
her product. Working out of her home with funds from her own 

pocket, she began to grow a business she had never intended to start. 
It didn’t take long for the fashion community to take note. I n 2009, a year after 

starting the project, Dillard’s became the brand’s first retailer. “[Bootights] 
started to take off,” Mason says. And it’s no surprise when you consider the style 
habits of women in chilly climates. “We did surveys and 54 percent of women 
[wore] socks over tights. People loved [the combination]!” she says.

Even the “Big O” took note, giving Mason the ultimate seal of approval. After 
her segment aired on The Oprah Winfrey Show in early 2011, the buzz surrounding 

Bootights hit a fever pitch. Still working at Disney full-time, Mason 
knew she’d have to make a choice. “I’m a risk taker,” she says. “I 
decided to see where this [business] would take me.”

So far, it’s taken her across the globe (the brand is now available 
in the UK, Canada and Australia) and on to The View, Good Morning 
America and other television programs.

This fall Bootights can be found at Nordstrom and 
Bloomingdale’s on Michigan Avenue, much to the delight of fre-
quent flyers and winter party hoppers across the city. In addition to 
the standard line, with its compression-arch support socks and an 
array of patterned and colored tights, Mason will unveil a luxe ver-
sion with a micro-module, moisture-wicking sock. And from here, 
the sky’s the limit. “I’m a gal following a dream,” Mason says. “My 
goal is to make these things work!” bootights.com  MA

shelby mason
Autumn in Chicago means boots, boots and more boots—here’s how one local  
lady is making the wardrobe staple easier for all. By Nicole Briese

Talent Patrol 
Shelby Mason 
models heather 
gray pinstripe 
Bootights.

Insight
Style icons: 
“Jackie O. made 
elegance look 
easy. Today, the 
new Duchess of 
Cambridge  
shares Jackie’s 
sensibilities.”
Favorite Chicago 
spot: “The Other 
Side Bar, for 
thin-crust pizza.” 
Success strategy: 
“Stay focused on 
a quality product.”
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